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Epilepsy, it's Not the End of the World assists in helping to break down
stigmas built up by modern-day millennials through education and
awareness. We'll leverage Dublin Bus's extensive reach and existing
technology to amplify awareness of Epilepsy over a 1-week period
beginning on Monday 12th of February: World Epilepsy Day.

From that day, Dublin Bus users attempting to access on-board WiFi will
be disrupted by our messaging informing them of epilepsy, making the
connection between being offline physically and likening it the brain going
offline. Furthermore, by using a simple a rhetorical question, and easy to
understand infographics, we can organically help this campaign spread
beyond the realms of Dublin Bus. This concept could be scaled through
the CIE network on a national scale.
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As millennials are more likely to use hotspots on public transport for their free hit of
Internet connectivity we felt this was the best place we could integrate our campaign
Into their daily routine, hitting them with an impactful, personal message when they
least expect It.

A Dublin Bus is Irelands largest public transport provider with a fleet of 987 buses, are

all equipped with industry-leading WiFi hotspot technology. The bus service carries
A some 128 million customers annually over 113 routes. Dublin Bus records 22 million
WIFI sessions per year with the average session lasting 29 minutes and 52% of users
aged between 18-34.
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Irelan Our bespoke message will speak to each millennial directly and on their level using
strong emotive situation specific language. We will let millennials know for themselves
why it Is important to be informed and offer the incentive of being allowed back online
In exchange for learning more, we also offer the ability to share the information to help

educate others.
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We want users to go through an interactive and enlightening digital journey.
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Hey Ryan, it appears that your on-board
WiFi hasn’t connected.

For someone with epilepsy, a seizure can feel
a lot like their brain has gone offline. If the
person sitting next to you today had an
epileptic seizure, would you know what to do?
If this ever happens, remain calm.

Losing your WiFi connection isn't the end of
the world, right? Neither is epilepsy.

Users log onto Dublin Bus Wifi, enter their
detalls as per usual and connect. We can store
these details in a cache to ensure users are
only met with the message once during the
campaign, not to annoy frequent users.

Figure 1

Users are met with a personal message
alerting them their on-board WiFi hasn't
connected. The messaging goes on to ask if
the passenger sitting beside them had an
epileptic seizure, would they know what to do.
It also explains that an epileptic seizure can
feel a lot like going offline and allows them to
reconnect to WIFI by learning more.

Figure 2
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Hold down Put anything
their tongue in their mouth
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Restrain them
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WHAT YOU
SHOULD DO

&

Remain calm Support
their head

©

Create a safe area Turn them on their side
(clear sharp objects, onlookers, (if laying down)
dangerous items)

e

Help them to sit or lay down Stay with them
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IN CASE OF
EMERGENCY

Call 999 Perform CPR
(only if necessary)

Seizures are fr rcim ening
experiences ”‘nrm& LJLm who have
them : irﬂﬂ|uﬂ,‘lf' observers.

But cﬂ{’ you know how to act,
'LM\,:,; |ff__..|r|f331 the end of the world.

Users can reconnect to on-board WiFi if click
through to learn more. This will direct users to
a microsite, housing an educational carousel
that Is easy to read and engaging. The
Information helps educate the user and breaks
the stigma that Epilepsy i1s something to be
feared.

Users have the option to share the education
piece across social and other digital platforms.
Millennials will feel empowered to make a
difference and share the message across their
own channels.

Figure 3
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Reach millennials Leverage existing Educating Encourage users to Thus helping

on their mobile Dublin Bus millennials about share the campaign eliminate the stigma
devices when they technology and epilepsy in a way across social will behind epilepsy,

are receptive to reach that is largely that they help increase through education,
messaging. an untapped understand. campaign reach and powered by digital
advertising space. Impact. technologies.
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